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Joro clients enjoying paddleboarding the turquoise waters of the Altantic Ocean off the northern coast of the Domincan Republic

01.

ABOUT US

O

ur founders, Duncan,
Henry and Justin
started Joro Experiences
to combine the very
best of luxury travel with
sustainability and the
safeguarding of our planet.
Since our inception we
have been committed to
sustainable travel, both in
tangible terms of carbon
emissions and the lesstangible-but-equallyimportant community and
social impact of trips. We
have always offset 100%
of carbon from the trips
our clients take, as well as
all the carbon we emit as
a company, and over the
years, we have made sure
to keep up with the latest
research to ensure that our
sustainability practices are
grounded in science.
In 2018 we cemented our
commitment to sustainable
travel, and made the
decision to become a
carbon neutral business.
We’re proud to have
suceeded on our journey to
carbon neutrality, but know
there is still a long way to
go if we are going to play
an active role in the fight
against climate change.
That’s why we joined the
‘Tourism Declares a Climate

Our co-founder Duncan on horseback safari in Botswana

Emergency Movement’
and created a Climate
Emergency Action Plan.
We hope to help people
travel the world responsibly
and sustainably – to be
part of the solution, with
immediate action. You can
find out more about this in
our carbon section.
In 2020 we co-founded
The Conscious Travel
Foundation, and in 2021
were the first luxury
travel company in the UK

to be awarded B Corp
Certification, which means
we are legally committed
to take into account the
interests of our staff,
the community and the
environment as well as our
shareholders.
Alongside our commitment
to reducing carbon
emissions year-on-year,
we also want to look at
new ways that we and our
partners can have a positive
impact in the destinations

we love - we strive to only
work with suppliers who can
demonstrate their support
for their local economies,
and give back to relevant
social and environmental
causes. One of our goals
next year is to collect
reliable data around this
through an audit of our
suppliers.
This is our first annual
impact report and we’re
excited to be able to
showcase how we, as a

business, are taking steps
to have a positive impact.
We want to use this report
to be transparent and
visible with our clients,
partners and suppliers. No
business is perfect, but
improving year-on-year
is key to making a real
difference; our first report
shows our baseline for us to
measure our progress, plus
how we plan to improve as
we move forward.

02.
B Corp

Impact Score

We’ve proudly been B Corp since 2021. This
certification requires an in-depth examination of
our processes and sustainability efforts and we’re
measured using universal metrics to ensure scoring is
fair and comparable.

18.4

To get B Corp status, you must obtain a score of
80+ and make a commitment “to positively impact
all stakeholders – workers, communities, customers,
and our planet”. That’s why you’ll see that our impact
report isn’t just about carbon offsetting - it’s also
about advocacy, supporting communities, and having
real impact on the ground in the destinations we love.
There’s a lengthy process to obtain the initial
certification, but there are also ongoing checks to
keep us accountable and ensure our actions match up
with our promises. We’re required to submit details of
our carbon offsetting and removal projects plus create
an impact report each year to keep us accountable.
We also have to recertify every three years. In 2024
we want to be able to show that we’ve improved and
share our goals for the next stages of our journey.
To find out more, scan the QR code

Governance

34.4

Workers

11.9

Community

19.9

Environment

87.6 Joro’s overall B Impact Score

2.8

80 Qualifies for B Corp Certification

Customers

RIGHT: Our B Corp scores across the 5 key categories, and overall score

87.6

50.9 Median Score for Ordinary Businesses

03.
How We Work
We’re part of a movement for change. We believe
that every trip we plan should leave a positive impact
on the planet.
When a client comes to Joro, we talk through their
ideas and goals then start to build a picture of what
their travel could look like. We then engage with our
suppliers - these have either already been vetted
for their eco-credentials, or will get vetted as part
of the discovery process. Next, we run through our
ideas with our client and highlight ways their travel
can be made better for the environment and have a
positive impact. The trip itself is executed using bestpractise environmental policies, and each element
is measured for its carbon emissions and offset.
Just before our client starts their trip, they receive
an impact report with an account of their carbon
footprint and offsetting, and also information on
where their money has gone to make an impact. We
hope that this process creates amazing experiences
while caring for the planet.
Outside of client travel, we also audit our own
processes and suppliers to ensure that we consider
the impact of our business as a whole, and work with
The Conscious Travel Foundation to drive change
within the travel industry.

THIS PAGE: An aerial view of the dense canopy of palm
trees on Islas Secas, an island located off the Pacific
Coast of Panama

265

tons of carbon removed in 2021

9

global projects supported
through donations and via our
carbon removal, safeguarding
the people, wildlife and cultures
in the destinations we visit

1

Net Positive Travel
We are a carbon neutral
business. All travel and
business emissions are
measured, reduced and offset.

04.

2

Campaign For
Change

We co-founded The Conscious
Travel Foundation, a not-forprofit established to help
people explore the world with
purpose and reason.

3

Good Business
To us, good business is about
much more than our bottom
line - it’s about recognising the
impact of our decisions on our
team, suppliers, community

1

st

luxury travel company in the
UK to be awarded a B Corp
certification

Scan to see our full carbon report from Klimate

THIS PAGE: A Samburu craftswoman making jewellery in northern Kenya as part of the Mamas Beading
Workshop run by Ol Malo’s Samburu Trust

05.

A R E A S O F I M PA C T
The following few pages highlight
the areas that we focus on as a
company, including initiatives we’ve
implemented and where we believe
we are doing better.

06.
Impact Reports
We accurately measure the carbon footprint of every
element of our clients’ trips, from the moment they
leave home to the moment they return, and we also
produce an impact report for every client.
These detail the community, environmental and
conservation projects that their travel has helped
support. Such projects have included beach clean
ups in Panama before a desert island survival, and
planting coral reefs while on a dive adventure in
French Polynesia.

PREVIOUS: Cruising past an iceberg in Antarctica
TOP: Crushed glass bottles to be recycled at the Green
Apple Foundation’s recycling centre
BOTTOM: An artisan upcycles glass bottles to sell at the
Green Apple Studio in Cartegena

07.
Carbon Portfolio
When we started Joro Experiences, we were
estimating the amount of carbon emissions from a
client’s trip and then doubling it (just to be sure!)
before we offset it. Now we are working with
ecollective to accurately measure all internal and
external emissions across scopes 1, 2 and 3. Although
technically we only need to offset scopes 1 and 2 to
officially be a carbon neutral business, we also offset
scope 3, all with the support of our partners, Klimate.

Scopes 1 & 2

But carbon measurement is not just about offsetting,
it’s also to support our carbon reduction targets.
Using the data gathered in 2021 as our baseline, we’ll
calculate the average carbon footprint per passenger
per day and work on decreasing it by 5% year-on-year.

Measuring
Emissions

Due to the nature of our business model, we do not
currently have any scope 1 or 2 emissions. These
our direct emissions as a company that we have
total control over, typically emissions from companyowned cars or emissions from an office. Going
forward we will stay this way. We will aim to keep our
scope 1 & 2 emissions at zero by making sure any
company cars are fully electric or any office we have
has a zero carbon footprint.

Scope 3
These are the indirect emissions that we play
a part in but cannot totally control. It includes
the carbon footprint of our clients’ trips. We can
offset the carbon their trip produces, lobby for
better sustainability practices and choose hotels or
suppliers with good practices in place, but we cannot
control it ourselves.

08.
Carbon Offsetting
To reach Net Zero, every company needs to measure,
reduce and remove their emissions. We have removed
265 tons of CO2 from the atmosphere to compensate
for our emissions in 2021 using the following:

Direct Air Capture: 1.049 tons
Bio-Oil: 2.650 tons
Biochar: 10.6 tons
Soil Sequestration: 66.3 tons
Forestation: 184.5 tons
We review the way we offset each year to ensure that
we’re keeping up with the latest science. In 2021, the
majority of our offsetting came from forestation but in
2022 we are going to increase how much we spend on
direct capture. It costs more per ton for removal, but
it is more efficient, and the more we invest, the more
accessible it becomes to more people.

Portfolio Certificate - P963519
265 tons
Contracted on 15 February 2022
https://app.klimate.co/portfolios/P963519

RIGHT: A secluded getaway on the private island of Islas Secas
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1

Carbon Future
Carbonfuture provides income to farmers
and biomass producers who apply or deliver
biochar.

2
Carbon Offsetting for Social Impact
Beyond carbon removal, we evaluate the social and
environmental benefits that carbon removal projects
generate, such as improving jobs and welfare. But
they can also cause social harms, such as loss of
livelihoods or noise pollution. Both aspects must be
considered. Our portfolio contains a mix of naturebased, hybrid and engineered solutions, which are
combined as they generate different social benefits.

Nori
Nori helps farmers gain extra income by
selling carbon credits, which enables them
to keep adding carbon to agricultural soils
through regenerative practices.

3

Charm
Charm drives innovation and supports job
creation in rural communities.

4

Climeworks
Climeworks generate high-skilled jobs and
drive research on carbon removal forward.

5

FCOTI
FCOTI provide financial incentives for smallscale farmers in the rural central mountains
of Timor Leste and reduce local poverty,
greatly improving local livelihoods.

LEFT TO RIGHT: Weaving on traditional wooden looms in Peru; Refreshements for sale on the northern coast of the
Dominican Republic

10.
“T

he task that Joro and ecollective are working
on is not an easy one - Joro needs to design
incredible experiences across the world and maintain
the exceptional nature of their trips, all while working
to have a smaller and smaller carbon footprint each
year - but it is imperative that we have businesses of
all shapes and sizes taking carbon action now.
Whether the itinerary is an Antarctic cruise or a desert
island getaway, they all have a carbon footprint and
by reducing it we are playing a small part in making
sure these remote places of beauty have a fighting
chance. Most of Joro’s footprint comes from its
suppliers across the world so the aim going forward
will be to work with these suppliers to help them
decarbonise, which will not only lower the footprint
of Joro’s trips but several other businesses in the
industry.
Working with Joro has been a joy, it is rare to see
a team who go into the tough task of accurately
measuring their carbon footprint with their eyes so
wide open and willing not to take shortcuts in order
to do the right thing.”
CHARLIE, FOUNDER OF ECOLLECTIVE

LEFT: A green anole lizard caught on camera by
Henry Comyn

11.
The Conscious Travel Foundation
We are a founding member of The Conscious Travel
Foundation, a social enterprise established to unite
and educate owner-operated travel businesses and
promote travel as a force for good, raising funds for
grass-roots charity projects around the world.
It has a digital resource library, holds group
mentorship sessions, and hosts events, including
expert panels.
Made up of 52 members from 16 countries across 5
travel industry sectors, the foundation is connecting
people and driving change across the industry, and
we are incredibly proud of the work we’ve been able
to achieve together.
You can see their Impact Report here:

LEFT: The Conscious Travel Foundation founders

12.
The Conscious Travel Foundation
At Joro Experiences, we’re extremely passionate
about sustainability and strongly believe that travel
can and should be a force for good. We know that if
we all start making small changes individually, we can
have a big impact when we come together. However,
we’re also aware that it can feel overwhelming
knowing where to start. That’s why we were pleased
to be able to sponsor a Toolkit with The Conscious
Travel Foundation to help other companies look at
their business and ask the important questions to start
their sustainability journey.
Each business is on its own journey, and it’s one that
keeps evolving, but each small step we take forward
is a positive one. Whether the goal is to become
carbon neutral or to reduce emissions year-on-year,
one of the best ways to keep companies on track
and motivated is to have a community of like-minded
people. The Conscious Travel Foundation is that
essential community to help keep momentum; to
connect us with experts in the industry for support,
resources and advice; and to provide the space to
share ideas and drive action.
You can access the Toolkit by signing up to their
newsletter. Scan the QR code to find out more:

13.

S O C I A L I M PA C T
As you will have seen in our Legacy section, we want to
make sure that all of our trips have a positive impact on
the ground so that we can safeguard and support the
destinations we love, and the people that call them home.
Where we can, we look for partners that allow our money
to have a meaningful impact, and where we can spend
hands-on time on projects. Here are a few examples of the
nine projects we have supported this year.

Coral Planting in
French Polynesia

Beach Clean-up in
Panama

Virguna National
Park (with TCTF)

When one client visited
French Polynesia in 2021, we
collaborated with the Coral
Gardeners - an international
collective of scientists, engineers,
creators and advocates
determined to save the reef
by revolutionising ocean
conservation and generating
collaborative action around the
world. Our client was invited to
help grow and plant new super
corals while learning about and
participating in groundbreaking
conservation efforts.

We coordinated a desert island
survival experience for a client
on a remote island off Panama,
and made a donation alongside
it that paid for a beach clean up.
It is part of the Pearl Islands, an
important area for turtle nesting
and conservation, so the
clean-up was important to
improve the beach itself, but it
also provided employment for a
team of 10 locals.

A portion of the profits that The
Conscious Travel Foundation
makes is given as a donation to
various environmental and social
projects that it feels passionate
about. They were able to make
a £15,000 donation to Virunga
National Park in 2021, and we are
continuing to support and share
the foundation’s message so that
we can bring in more members,
and so raise even more funds in
the future.

JORO’S DONATION: $2,000

JORO’S DONATION: $1,000

JORO’S DONATION: £800

Glass Recycling
Oven Donation in
Cartagena
Green Apple Studio in Cartagena,
Colombia, has been set up as a
safe place for local artisans to
work, develop their practice, and
sell their products. Glass is one of
the hardest materials to process
and Green Apple is Cartegena’s
only glass recycling centre, so
earlier this year we donated funds
to buy an oven to the Green
Apple studio to upcycle glass and
further support their efforts and
the work of local artists.
JORO’S DONATION: $750

LEFT TO RIGHT: Tahitian Coral, Beach clean-up in action, Gorilla in Virunga National Park, Artesenal recycled glass products in Cartagena
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IN THE PRESS
We have been recognised in the national press for our
sustainability efforts.

Brummel

Condé Nast Traveller

Great British Brands

Country & Town House

Expert escapes: Joro Experiences

Travel companies for eco-conscious
travellers

ZERO Issue: Travel as a Force for Good

The sustainable travel certifications and
badges to know

‘Real adventure is trying something
outside your comfort zone and Joro
Experiences offers alternative ways of
seeing the world that open up different
perspectives or passions.’

‘A small, bespoke, high-end travel
designer set up in 2017, specialising
in personalised itineraries. Joro tries
to make travelling more sustainable
for its clients by communicating the
carbon footprint implications of every
step, prioritising electric vehicles for
transfers, direct flights and the right
accommodation choices. It has also
founded the Conscious Travel Foundation
to support conservation and community
projects and to drive change.’

‘Focusing on high-end, exquisitely crafted
journeys, the company recently devised
its first flight-free trip and is becoming a
carbon positive business, measuring every
trip and analysing its suppliers’ carbon
output.’

‘Need a little help finding an eco-friendly
holiday? Sustainable tourism is evolving
at a rapid pace, but with so much
greenwashing to navigate (the term
actually originates from a hotel practice
to cut costs while selling an eco-dream),
how do you distinguish between the
good and the bad? We interviewed
Henry Comyn, managing director at
B Corp certified travel company Joro
Experiences to find out where to start
when it comes to travel certifications
and badges.’

15.

Great British Brands
‘Highly Commended’ in the ‘Hero For The Planet’ category.

AWARDS

TTG Media, The Travel
Industry Awards
We were runner up in the Responsible Travel category of
The Travel Industry Awards in 2021.

16.

GOALS

THIS PAGE: A young boy rides a Kyrgyz horse, a breed of horse unique to this area that is intrinsically linked to the Kyrgyz people’s nomadic past. Credit: Frans Hulet
NEXT PAGE: Capuchin monkey captured on camera by co-founder Henry Comyn, sitting in the canopy of the primary rainforest in UNESCO-listed Parque Nacional Coiba

Auditing Suppliers
We want to audit all our suppliers and operators and only work
with those who can demonstrate they share our ethos and are
working for the good of the planet, not just their shareholders.
This is a laborious task but is vital in driving change within the
industry.

Paid Volunteering Leave
We are changing our employee policy on volunteering to allow
five days volunteering paid leave per year, per employee.

The Conscious Travel Foundation
Working with TCTF to continue to amplify our message and
grow the membership, which creates more funds for donations
and supports other businesses in improving their sustainability
practices. We are also supporting their ambassadors programme
which seeks to diversify the voices in the travel space, giving
them access to the full suite of TCTF tools.

Natural Capital Accounting
To us, good business is about so much more than our bottom
line, it’s about recognising the impact of our decisions on our
team, customers, suppliers, community and the environment.
We are working on our accounting practices to allow us to
incorporate natural capital into our accounts. The hope is that
these adjusted accounts will demonstrate the environmental and
social value we create as a business.

Science-Based Targets
We want to set our science-based targets. This is the most
robust certification for companies actively reducing their
carbon footprint, and show us precisely how much and how
quickly we need to reduce our greenhouse gas emissions to
prevent the worst effects of climate change.

Traveller Donor Scheme
We want to create a Traveller Donor scheme to make it easier
for our guests to donate funds to areas they have travelled to,
causes they are passionate about and the communities they were
able to meet.

17.
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WHY JORO?
Joro is a travel company that creates extraordinary
experiences. We exist to help people find different
ways of discovering the world.

Extensive Experience

No group is too big or small
for us - we plan logistically
complex journeys for solo
travellers, couples, families
and friends.

Our team is diverse between us we’ve explored
the Poles, served in
Afghanistan and travelled
across the globe. We’re used
to making things happen
whatever the circumstances.

A Creative Approach

We treat every trip as a
unique challenge, so all of
our itineraries are entirely
bespoke.

We cater for every type of
traveller, from adventures to
spiritualists to thrill seekers
and culture enthusiasts

Passion For The Planet

We work with and connect
our clients to a global
community of specialists who
truly care about their corners
of the world.

We’re deeply passionate
about safeguarding our planet
and believe that if we don’t
change how we travel now,
then the destinations we love
won’t be open to us in the
future.

19.
From the Founders
W H AT D O E S T H E Y E A R A H E A D H O L D
FOR JORO EXPERIENCES?
- We believe that ‘good business’ goes
beyond carbon offsetting and reduction - it’s about
looking at our company holistically and where we can
improve. We want to audit our suppliers, look at how
we support the Joro team, find new ways to support
the destinations we love and advocate for change
through our partners; to be an example of how we
can provide incredible experiences while working for
the good of people and the planet.
DUNCAN

- Real change will only come about when the
whole industry starts taking accountability and action,
so we want to look at how we can help support and
influence others. Organisations like B Corp and The
Conscious Travel Foundation demystify how to ‘be
better’ and provide guidance to make improvements,
but it’s a journey that will be all the more easy if we
work together.
HENRY

- Transparency has a big part to play if we
want to make progress, which is why Impact Reports
are so useful and important - we hope that by sharing
our own journey we can inspire change. On that note,
we welcome any questions from other businesses
looking to do more - if we can help anyone on this
path, please reach out - as well as advice from other
businesses on how to improve.
JUSTIN

RIGHT: A beach shack on the northern coast of the Dominican Republic

Curious@joroexperiences.com
020 7846 0318
Company no. 11021642.

